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WHY COLLECT DATA? $ ‘ -

Data = Value

Commercial value

Emotional value
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SO THAT'S THE WHY,
WHAT ABOUT THE HOW?

You need to agree ‘What’s in it
for me?’

2%

A discount or coupon is a
valuable exchange for my data

ng MENUS LOCATIONS GIFTVOUCHERS EGO CLUB
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Join the Ego Club
for some extra special offers

Ego Club Offers
Sign up to the Ego Club to receive exclusive
promotions and offers via email.

20% off all a la carte starters, mains and
desserts Sunday to Friday™

A free 3 course meal on your Birthday

A free bottle of Prosecco on your Anniversary

Over 18's only. T&C's apply.

Ego Club discount vouchers are sent the day
after signing up.



/" JOINMY

NEWSLE'ITER

ﬂNIN A DAY o\

MY TIME

ime for
| II
-




LEAD
MAGNETS




8%

Increase in sign up volume

.6%

Increase in conversion

8%

Increase in order value

Email remains the most successful marketing channel in terms of purchase frequency

How many consumers have made a purchase in the last year across the following channels

Social media adverts

T

Social media posts

e

SMS/MMS messages

e 24%

Banner advertisements

e an

Marigold, 2024



WHY DO | NEED A CLEAR
VALUE EXCHANGE?

3 key reasons:

1. Enables you to talk to more people
2. It will encourage them to visit more

often
3. Spending more money along the

way







Pre Visit Phone / Email

Product Offering

Online reviews o
Pricing

Research

Referral

Point of Sale
Loyalty Signage

Reviews In Venue

Post Visit
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Nacho\(anzano
— About Us 1 Our Restaurants Online Shep
Welcome to Ibérica

VoS

ing you on an Inspirational journey tnrough
r3, 5pirit and style of Spain

Thank you for Joining us. We'l be
Is don't like They just don't the auhentic fia

share our culture with you, and we hope you enjay leaming atout

Viere pro
¥ that iberica has to offer. As you are now part of the Ibérica family, you'l ba the
first to know about our news, recove special loyalty rewards. and even 3 special
birthday gift to help you celebrate your big day.Oh, and keep an eye out for 3

| crispy, deliclous welcome offer coming to your inbox soon.

Far now, sit back, relax, and ket us take you on 3 journey through our home

country.

We've got Christmas all wrapped up!

We are taking enquires for all types o
Cheistmas bookings. 5 whether yo.

your big oéfice party or an Interactive
experience, we've gat you covered. Our
chefs have created a Christmas feast to
be enjayed together. From traditicnal

HAPPY BIRTHDAY

Spanish dishes with a twi
new creations, which are perfec * 418
sharing with family, friends or
colleagues. 7
Vo ST WS 10 06 BBCI0S WY O X VIONL O v oy * 2o tig o ¥
"om pou e deng " Mal the v ity 3 g - L
9 v s ard g futly @ S giaien (0 FIND OUT MORE
Pok Mo ows




DATA SHOULD ALSO BE
USED TO DRIVE
EMOTIONAL LOYALTY

Jonathan Boyers (2 guests) - Welcome Back Completed, Marketing Opt-Ins, Group Spender, Regular, Birthday in
February, Gold Card VIP, VIP, Vernon's VIP, Friend of owner

14 visits - £811 total spend - £51 spend/cover

Profile note: Friend of VL. Doesn't drink alcohol. Offer premium mocktails and/or soft drinki She drinks veuve, he has
a med tonic He has Fillet cooked medium, with exira engkish mustard

Res note: Selected: Restaurant
Table 6

Grace Smith (2 guests) - Marketing Opt-ins
2 visits - £199 total spend - £50 spend/cover

Profile note: Likes to sif in the window He orders a ribeye ‘black and blue’ which means black/ bumt on the outside but
still biue on the inside

Res note: Wants to sit in the front
Table 3
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HOSPITALITY IIM HERETO
J M MARKETER HELP

Find out a bit more about me and how | can help
you on this journey.

£4,500 6 0% ‘ _ : _
Net sales per site, LFL increase in

per week driven secondary revenue ’;..
by avtomated streams inc|uding ."ﬁl: PAL

marketing. gifting and i " :

‘ delivery. :
| I
. n

£1M SALES

Tracked to
campaign email
marketing across

4 venues p/a.
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ANY QUESTlONS !




